Session II

PROGRAM SCHEDULE
Day 1 (Sept 17, 2018)

Inauguration and key note speech
Research applications in decision making

Resource discovery and literature review -
Scholarly literature, Unit of analysis

Day 2 (Sept 18, 2018)

Research problem identification, Development of
research hypothesis

Introduction to research design-exploratory and
descriptive; Concept mapping

Day 3 (Sept 19, 2018)
Sampling, Questionnaire construction

Introduction to data collection tools and techniques

Day 4 (Sept 20, 2018)

Factor analysis

Cluster analysis

Day 5 (Sept 21, 2018)

Multivariate Analysis —I

te Analysis —II

Day 6 (Sept 22, 2018)

Session 1

Session 11

Writing for referred Journals- organizing and
presenting an argument, differences in structure of
each kind of writing ~Book, paper, report and thesis
Writing a research proposal - Identifying and
presentation of Issue(s)/topic/problem(s) to be studied

Ethics in research for rchers, sponsors and

writers

Citation and Referencing, Exposure to various
reference management software (special focus
Mendley)
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> About the college > Concept Note -

St. Joseph’s College of Commerce (SJCC) was
formerly a part of St. Joseph’s College established in
the year 1882. The College management was later
transferred to the Jesuits. The Commerce Department
was established in the year 1949 and it became an
independent college with its own building at Brigade
Road in 1972. The College has in its Vision a model
for higher education which encourages individuals to
dream a socially just world and in its Mission a
strategy to empower individuals in realizing that
dream. With its objective of imparting quality
education in the field of Commerce and Management,
SJCC has been innovating in all aspects of higher
education over a long period of time. Its academic
excellence is duly accredited with ‘five stars” by the
UGC in the year 2000, the status of Autonomy it was
granted by UGC in 2005, followed by an ‘A" grade in
2007 and the declaration of ‘College with Potential for
Excellence” in 2010. The College has maintained its
consistency with ‘A’ grade during its third
accreditation cycle in the year 2012. SJCC is ranked
55" by NIRF in 2018 and 9 by the India Today Rating
of MDRA, 2018.

» Research Center

The institution has a full-fledged research center to
inculcate research environment among students
and faculty members. They are encouraged to take
major and minor funded projects by ICSSR, UGC,
Niti Ayog. The centre also organizes FDPs,
workshops, seminars and conferences. It was
recognized as a ‘research centre’ in 2010 by
Bangalore University to conduct research program
leading to PhD degree in Commerce. The Research
center publishes a UGC approved Bi-Annual Peer
Reviewed Journal The center is committed to
extending training program to teaching fraternity
and research scholars.

Women constitute 48.5% of Indian population. The
developing education infrastructure and gradually
openness in social mind-set has given opportunity
to women for higher education. Their choice to go
for research and development activities has
empowered the society as whole. In many cases
their scholarly endeavor enabled them to identify
new concepts, expand them into a theory and
drawn inferences for generalization. Industry and
society are benefited through such findings at
large. These capabilities require
enrichment on regular basis to develop suitable fit
for contemporary research environment. In order
to carry out any research study, selection of
appropriate research design is vital to its success.
Such systematic approach towards designing the
set of experiments, collecting accurate data and
analyzing it through statistically appropriate
technique is an extremely useful mode of impacting
current industrial and social scenarios. Young
women researchers are yielding productive results
in highly efficient manner. The proposed Seven
Days  National = Workshop on
Methodology is an effort to overwhelm women
scholars with sequential method to achieve their
research objectives.
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Research

> Objectives of the Workshop

¢ Promote research capability among budding
women scholars and lady faculties.

¢ Enable them to conceptualize a research topic

¢ Impart analytical capabilities for data analysis
and decision making through research techniques

> Targeted Participants

* Women scholars pursuing Ph. D or M. Phil
programmes, who are at the stage of drafting
research design and data analysis

*Women engaged in funded research
projects and wishing to master statistical
techniques

Registration Fee: Rs 1500/- for Full time
Research Scholars; Rs 2000/- for Part-time
research scholars/Academicians and
Working professionals.

Please scan QR Code to
complete registration

The program will admit only 30 women
participants on first come first serve basis.

Mode of Payment: Demand Draft in favor of
‘The Principal, St. Joseph’s College of
Commerce’, payable at Bangalore.

Last date of Registration: September 3, 2018

Food and Accommodation: Accommodation
will be provided on sharing basis to the
outstation participants, Rs. 750/- per person,
per day will charged. This will include
breakfast and dinner. Working lunches and
tea/coffee during the break will be given to
all the local and outstation participants.
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