MAVERICKS. EDITORIAL, ERUDITE - CRAZY COLLAB

DATE

17th October 2022

PARTICIPANTS

1st years of M.COM Regular M.COM Financial
Analysis, M.COM International Business students.

VENUE

PG AV Room

TIME

2p.m.

In association with Mavericks , Media team & Erudition

On October 17th, 2022, a PG Association activity titled
"The Crazy Collab” was organized in collaboration
between Maverics, Erudite, and Editorial. The session was
filled with fun and interesting events, including
Photography (Editorial), Dum charades with a twist
(Erudite), and Mad Ads (Mavericks). The first event was
Photography, where one participant from each of the three
batches showcased their photography skills within a 30-
minute time limit. The best picture was selected and
awarded, with Monica Peter, Association Head of Media,
being part of the judging committee.

The second event was Dum charades with a twist,
consisting of three rounds. In the first two rounds,
participants had to guess company names and their
taglines, while in the last round, they had to guess movie
names. Each class had one representative for each round,
and their respective classes had to guess the names. All
three classes successfully guessed the company names and
taglines in the first round, but only the company names in
the second round. The bonus third round, involving movie
names, was well-received by all three classes.

The final event was Mad Ads, where each class was
given a company name in advance and had to come
up with a funny and creative advertisement, which
they then enacted. One team from each class was
allowed, with no restrictions on the team size. Points
g were awarded based on the creativity and comedic
elements of the enacted ads. The given company
names for each class were Mingle dating app for 1
M.COM Regular, Zzwiggy delivery app for 1
M.COM 1B, and Zonkers footwear for 1 M.COM
FA. There was active participation from the
audience, and the overall session was enjoyed by the

Nd W event organizers, participants, and the audience
alike. It was emphasized that participants should be

mindful and malntam decency in thelr words, with no tolerance for vulgarity.

The event provided a wonderful and jovial experience for everyone involved.



MEDIA & IOAC - MOVIE SLINGSHOT

DATE

315 October 2022

PARTICIPANTS

1M.COM, 1 M.COM FA, 1 M.COM IB.

VENUE

PG AV Room

TIME

2p.m.

SLINGSHOT

OCTOBER 31
= "MONDAY

excitement as students from each

On October 31st, the association activity was organized by
the Media and SQAC associations, and it was themed
"Movie Slingshot." Each class came up with creative names
such as "Jil Jung Juk" for Regular, "Shakalaka BB" for IB,
and "47 Adventure" for FA. The activity consisted of three
rounds: The Cinemates, The Reel Deal, and Film Fanatics.
All the rounds revolved around regional language movies,
and the students were asked to enact, complete dialogues,
and guess movie names. It was a delight for the students to
witness their favorite movie scenes being enacted by their
friends.

In The Cinemates round, representatives from each class
were given images related to a movie on the screen. They
had to pick a chit with a regional language written on it, and
based on that language, they had to guess the movie. The
students successfully guessed the movies from various
regional languages. The Reel Deal round was filled with
class performed their favourite scenes from movies they

liked. They confidently showcased their hidden acting Skl||S and brought the scenes to life.

In the final round, Film Fanatics, students had to
complete movie dialogues. Almost all the students
were able to complete the given dialogues,
demonstrating their familiarity with movies and
their team coordination. Throughout the event,

there were fillers available for stud

singing or dancing in between the rounds. Many ~

students enthusiastically came

showcase their talents, adding to the fun and
entertainment of the event. The association §
activity was a success, providing an enjoyable

experience for all the participants.

ents to perform
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