
*Assistant Professor, Assam Institute of Management, Guwahati.

SJCC Management Research Review
Print ISSN-2249-4359
Vol. 8, No. 2, Dec. 2018. pp. 30-39

30



31

SJCC Management Research Review
Print ISSN-2249-4359
Vol. 8(2) Dec. 2018. 



32

SJCC Management Research Review
Print ISSN-2249-4359
Vol. 8(2) Dec. 2018. 



33

SJCC Management Research Review
Print ISSN-2249-4359
Vol. 8(2) Dec. 2018. 



34

SJCC Management Research Review
Print ISSN-2249-4359
Vol. 8(2) Dec. 2018. 



 

 

 

 

35

 

 

 

 

 

 

Individual Constituents Mean Score

(i) Bus Service 3.19

(ii) Food and Beverages 4.37*

(iii) Cab Service (within city)

 

2.96

(iv) Cab Service (intercity)

 

4.81*

(v) Skilled Tourist Guide

 

4.69*

(vi) Hotels 

 

2.67

(vii) Motels 

 

3.33

(viii)

 

Tour operators / consultants 

 

2.95

(ix) Translators 

 
4.81*

(x) Financial Services
 

3.16

(xi) Banking Services  2.98

(xii) Ticket Agents  3.02

(xiii)

 
Rural Tourism

 
4.55*

(xiv)

 

Cultural Tourism

 

3.31

(xv) Wildlife Tourism

 

2.48

(xvi) Adventure Tourism 3.59

(xvii) Heritage Tourism 4.66*

(xviii) Religious Tourism 3.31

Table 1 score of the meta-elements
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Contribution of the individual elements of the Tourism meta-market  
R = 0.882  R square = 0.777  F = 73.78  Significance

 = 0.000

Elements of the  
meta-market  

Standardized 

Coefficient (Beta)  

T  Significance

Bus Service
 

0.054
 

1.081
 

.410
 

Food and Beverages
 

0.072
 

1.646
 

.181
 

Cab Service (within city)
 

0.539
 

17.027
 

.080
 

Cab Service (intercity)
 

0.013
 

0.264
   

.010*

Skilled Tourist Guide
 

0.442
 

9.569
   

.046*

Hotels 
 

0.260
 

4.954
 

.301
 Motels 

 
0.261

 
6.202

 
.291

 Tour operators / consultants 

 
0.231

 
4.518

 
.145

 Translators 

 

0.113

 

2.480

   

.019*

Financial Services

 

0.032

 

0.902

 

.102

 Banking Services

 

0.255

 

7.072

 

.173

 Ticket Agents 

 

0.238

 

5.702

 

.262

 Rural Tourism

 

0.005

 

0.138

   

.007*

Cultural Tourism

 

0.345

 

7.881

 

.329

 
Wildlife Tourism

 

0.417

 

9.399

 

.239

 
Adventure Tourism

 

0.294

 

6.705

 

.206

 
Heritage Tourism 0.361 8.253 .042*

Religious Tourism 0.056 2.179 .060

Table 2: Multiple Regression Analysis of Tourism meta-market

* Significant at 5% level of significance
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