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Emotionality

Friendliness 

 

Advocacy 

 

Willingness to pay a 

price premium 

Attitude to ignore 

the limitation of the 

brand

 

 

BRAND AUDIT

Sustainability of 

relationship

 

Attitude to remain 

loyal in adverse 

conditions

PROPOSED CONCEPTUAL MODEL FOR MEASURING THE QUALITATIVE 

DIMENSIONS OF BRAND AUDIT
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